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Talent acquisition teams must implement 
innovative digital strategies to win the race 
for talent in the autonomous vehicle industry. 

This includes strategies within email 
marketing, SEO, pay-per-click advertising, 
social media and employee advocacy.

RECRUITMENT
MARKETING

“

“WITH THE QUICKLY CHANGING 
TALENT ACQUISITION 

LANDSCAPE, IT’S VITAL 
TO DIVERSIFY YOUR 

RECRUITING TECHNIQUES. 

THE OLD STANDARDS OF 
POSTING YOUR JOB ON A 

COUPLE OF BOARDS DOESN’T 
CUT IT ANYMORE. 

- REBECCA BROWN, MANAGER, DIGITAL STRATEGY



PAY-PER CLICK 
ADVERTISING

Ad Words
Pay-per-click advertising is a 
great way to make sure your 
ad is being served up to a 
relevant audience. Based off 
keywords that you choose, 
search engines like Google, 
Bing or Yahoo will show your 
ad to job seekers using those 
same keywords in their search 
query. Say you are looking for 
a Java Developer in Detroit, 
you can sponsor keywords like 
“Java jobs Detroit” so your 
ads show up higher in relevant 
search results and ensure you 

are in front of an active 
job seeker audience. 

Consider also 
sponsoring other 
keywords like the 
names of your 
competitors, 
characteristics of the 
ideal candidate, or 
certifications that a 
Java Developer may be 
searching for to reach a 
more passive audience.

Social Media Advertising
The world’s largest social 
network has changed its news 
feed algorithm to prioritize 
content from friends, family 
and Facebook groups. 
This change has caused a 
company’s organic reach to be 
limited to less than 2% of their 
audience

Facebook has become a “pay 
to play” space. Companies are 
increasing their advertising 
budget to reach audiences not 
only on Facebook, but other 
channels such as Twitter and 
LinkedIn.



ON AVERAGE, IT TAKES 6-8 INTERACTIONS TO GENERATE A VIABLE LEAD.

EMAIL 
Email is a highly-targeted and personal approach to 
connecting with your audience, and a great tool for 
attracting qualified candidates for talent acquisition 
campaigns. It’s important to have many touch-points 
with your target audience. On average, it takes 6 to 8 
interactions to generate a viable lead. 

Leverage email to promote original content pieces, 
promoteevents or awards, etc., which is more 
effective than only advertising your open jobs. 
Whether you are nurturing existing candidates 
or driving new leads, email enables you to share 
relevant, helpful information in a strategic way.



SEARCH ENGINE
OPTIMIZATION (SEO)
Whether it’s job postings, website content, 
blog articles, photos or social media – 
anything you post online should be search 
engine optimized. 

Expect to see improved results in your 
search queries by implementing essential 
strategies, such as quality content, rich 
keywords, local SEO, internal linking, meta 
descriptions, title tags, responsive design 
and more.

For your job descriptions keep in mind the 
job titles and keywords your candidates use 
when  searching for a job. Use normalized 
job titles, avoid internal jargon, repeat 
relevant keywords and similar job titles 
throughout your description, and include 
the location and compensation to help 
boost your ranking.

The better rankings 
you have in search 
results, the more job 
seekers will notice 
your brand and jobs 
online.



70% of employers use social media 
to screen candidates before making a 
hiring decision.[8]

http://press.careerbuilder.com/2017-06-15-Number-of-Employers-Using-Social-Media-to-Screen-Candidates-at-All-Time-High-Finds-Latest-CareerBuilder-Study
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EMPLOYEE ADVOCACY
Gone are the days when companies can solely 
rely on their marketing and PR teams to build 
brand awareness, generate leads and attract and 
engage with candidates. To expand your social 
footprint and get your employer brand in front of 
autonomous vehicle talent, you need to mobilize 
your employees into an army of 
brand ambassadors.

Through an employee advocacy program, 
companies can reach its employees immediately 
through mobile push notifications to get high-
priority content in their hands. Employees can 
then share that content with their own social 
networks, giving each person a voice and 
empowering  them to become a “recruiter” as 
they share their stories about working at 
your company.

Employee 
advocacy is an 

“always on” 
marketing channel

 that results in 
5X more web traffic

+ 25% more 
leads[12]

Companies can
 expand their 
talent pool

by recruiting through
their employees’ 

networks[11]

10X

100,000 1,000 500 600,000+ x =
COMPANY FOLLOWERS EMPLOYEES SOCIAL

CONNECTIONS(EA)
POTENTIAL REACH

https://business.linkedin.com/content/dam/business/talent-solutions/global/en_us/c/pdfs/Ultimate-List-of-Hiring-Stats-v02.04.pdf
https://www.inc.com/travis-wright/how-great-companies-engage-in-employee-advocacy-beyond-simply-sharing-content.html


http://svcip.com/files/SVCIP_2017.pdf#page=4




http://news.gallup.com/businessjournal/197234/millennials-job-hopping-inevitable.aspx?
http://news.gallup.com/businessjournal/197234/millennials-job-hopping-inevitable.aspx?


https://www.forbes.com/forbes/welcome/?toURL=https://www.forbes.com/sites/robasghar/2014/01/13/what-millennials-want-in-the-workplace-and-why-you-should-start-giving-it-to-them/&refURL=&referrer=%20-%202050d72d4c40


[1] "BCG: Autonomous car market to hit 42:l:StUiori"l 15Y, 2025 .. " Cori1sl'.lltat;icy:uK,��L1ne 2015, www.consi:..ilfaracy:.lllr/4filewsX2065/4bcg--�utor1ol'ili1ol!ls-car.-market-to-hit-42-ibillion-by-2025f),.:
,=,i:.. 

[2] Intelligence, Bl. "10 milllon self-Driving cars will 15,� Olil tJne r.oaa 6:y; 2020." Busioess llilsiaer, Bi.:Isiraess lnsiaer, �5 !ll:.lrile 2016, wwwlbusinessin_siaer;.com¼report-10-million-self-driving-cars�·�uJ:�R.�,{�ttt-��ir..g.�B�DXn-&Q.ip· 20.JS-'5'.!6. 
[3] Katie, Burke. "Get a "degree" in self-Driving cars at UdacitY,." './X[ltoweeR, Cr.air.i Con1ml!Jr.tications, Inc, 31 Oct. 2016, aCTtoweek com¼ar.ticle(c3utor;i?mol!.ls-'cars/get-your-degree-autonom£�l.�

i:
9!J.vir,_g�gac;it)'-;-

[ 4 J Fayer, Stella, et al. "STEM Occupations: Past, Present, Ancf �L'.Jt�re." Bls'.gov, l!l(S. Bl'.lreau ofi l!a5or; Statistics, �ar.1. :2011, w .51s.gov¼sQot:ligruit/2017,1,s�ien�e-technology-engineer- , � ,- • ,-
ing-.and-mathematics-stem-occupations-past-present-and-future7-QafJ�cier.1ce-tecf.ir.1olq�y;-e1::-igir.ieer.i@g-ano-mat@ematics-stem-occl!.lpations-pa�st:..l;)resent·"and-future.pdf. · · • _ • , 
[5]"0ESA KPMG 2016.5 AutoPulse Survey." KPMG Institutes, KPMG''LL!��_.86.tl.latil. 2017, ww�.KQr.ri'lg-ililstit�tes.cor:n¼iri1stitL1t!3_s/2'rililati1ufactur.iri19-irast!!��/�.�icles/?017 /01/auto-pulse-survey.html. -...,.. /� n· -� �� � rl . ,- .. 
[6] "The U.S. News/Raytheon STEM Index Shows America Will Have to Depem;ct,qo Fioreigril W.orl<e{s to �ill SiTiE�i:1 !.106,s." \!J.S. �ews, l!J.S. !'News & W.or;ld:R§po1tl! �I?., 17 May 2016, www.usnews.com/fr71f2/4'!?..1Qgs;{i:2t!=i?.$.;r9.qm/arti-
cles/2016-05-17 /the-us-news-raytheon-stem-index-shows-america-will-have-to"'deper.id�ora""foreigfua:worl-<ers�to-fill!::sfe!il'i'l-jol:5s. . . .._ 

� 

[7] "Is the Tech Talent War Hurting Innovation? Hiring Managers and Tech Recruiters•R,,g§�9fJJ.�_:" lri1c:lee·d Blog, Jraae�q, ·5 Dec:"'.gOJ6, blo·g.lndeea.corpj'2Ql6;112705;}mrJact-of-tech-talent-shortage/. "11111 

[8] "Number of Employers Using Social Media to Screen Candidates at All-Time High, FindstL�t�st�C.areeril3i!Jilderi'StLidy'. Care�rBUilcl�r,. littQ:¼;{Qress.career;buildet,¢.oltri'l/42017-06-15-Number-of-Employ-
ers-Using-Social-Media-to-Screen-Candidates-at-AII-Time-High-Finds-Latest-CareerBuilder-Studx�: : ��� · _._ �-� ... ).i.__ .. ,._ :;,;_:_ -� _ ,: _ re- ____ ,_ - •. • _ 
[9] "How Job Seekers are Using Glassdoor." Glassdoor Blog, Glassdoor, 22 July 2016, https://www.glassdbor�tom/elnployers/olog;{ho\A/fcahdidates�use,glassdoor/_Y-'· ·- - --

- =--..:,�--·•-•� --....-•· .. ..i•·- •• •• ·• • --• . - •T• • • •.-.-•. � • • •  ..,. • •  
- • 

[lOJ
"
"How J?b See�ers ar� �sing Gl_as_sdoor." G_l�ssdoor Blog, Glassdoor, �2 July 2016, http�://ww�

_glassdo�5���'3'4���.¥e1�s(blog/h?w-ca_ndid�tes-use-glassdoor/ � _ _ _ , __ ., .. [11] The Ultimate List of H1r1ng Statistics: For H1r1ng Managers, HR Professionals, and Recruiters." L1nkedln Talent:'.§9.!�.t�Q�
!���.tP-§:{jP�SI.Q7?�_:1_1nk�d_1n.�qrri/content/dam/bus1ness/tal- ., 1:,1.,.'.1,t�.i '.' .,·. '.'.;· � 1

ent-solutions/global/en_us/c/pdfs/Ultimate-List-of-Hiring-Stats-v02.04.pdf · "-::-:��:��.-::_1?-�-\:;,,j;:···::·-�: : · - -_, _ -- ___ ' _ _ ,': �\\\.\\\\�i,l�!i;;;1�;
[12] "How Great Companies Engage in Employee Advocacy Beyond Simply Sharing Content." Inc.com, https://www.inc�com/tray_is.cWright/how-great'-corripatiies�engage-in-employee-advocacy-beyond-simply-sharing-content.htJfilr1t}��;3�}lfi��

"'" -� .. . •_ ·- -- .�-- ..... •' . 
. \·•J,•·",·�-· -• -.--, ..... [13] Silicon Valley Competitiveness and Innovation Project - 2017 Report. Silicon Valley Leadership Group,, Feb. 2017, svcip.co111/files/SVCIP 2017.pdf#page=4. :�::_�::\::;:::=J� :::·:·,

[14] Rigoni , Brandon , and Bailey Nelson. "For Millennials, Is Job-Hopping Inevitable?" Gallup.com, Gallup Inc, 8 Nov. 2016, news.gJlliJp.com/businessjournal/197234/millennials-job-hopping-inevitable.aspx?. · -··;:)·:.-. �-- · -
[15] Rigoni, Brandon , and Bailey Nelson. "For Mill•ennials, Is Job-Hopping Inevitable?" Gallup.com, Gallup Inc, 8 Nov. 2016, news.gallup.com/businessJournal/197234/millennials-job-hopping-inevitable.aspx?.

·· · 

[16] Asghar, Rob. "What Millennials Want In The Workplace (And Why You Should Start Giving It To Them)." Forbes, Forbes Magazine, 14Jan,:t014, www.forbes.com/sites/robasghar/2014/0l/13/what-millenni-

https://www.consultancy.uk/news/2065/bcg-autonomous-car-market-to-hit-42-billion-by-2025
http://www.businessinsider.com/report-10-million-self-driving-cars-will-be-on-the-road-by-2020-2015-5-6
http://autoweek.com/article/autonomous-cars/get-your-degree-autonomous-driving-udacity
https://www.bls.gov/spotlight/2017/science-technology-engineering-and-mathematics-stem-occupations-past-present-and-future/pdf/science-technology-engineering-and-mathematics-stem-occupations-past-present-and-future.pdf
http://www.kpmg-institutes.com/institutes/manufacturing-institute/articles/2017/01/auto-pulse-survey.html
https://www.usnews.com/info/blogs/press-room/articles/2016-05-17/the-us-news-raytheon-stem-index-shows-america-will-have-to-depend-on-foreign-workers-to-fill-stem-jobs
http://blog.indeed.com/2016/12/05/impact-of-tech-talent-shortage/
http://press.careerbuilder.com/2017-06-15-Number-of-Employers-Using-Social-Media-to-Screen-Candidates-at-All-Time-High-Finds-Latest-CareerBuilder-Study
https://www.glassdoor.com/employers/blog/how-candidates-use-glassdoor/
https://www.glassdoor.com/employers/blog/how-candidates-use-glassdoor/
https://business.linkedin.com/content/dam/business/talent-solutions/global/en_us/c/pdfs/Ultimate-List-of-Hiring-Stats-v02.04.pdf
https://www.inc.com/travis-wright/how-great-companies-engage-in-employee-advocacy-beyond-simply-sharing-content.html
http://svcip.com/files/SVCIP_2017.pdf#page=4
http://news.gallup.com/businessjournal/197234/millennials-job-hopping-inevitable.aspx?
http://news.gallup.com/businessjournal/197234/millennials-job-hopping-inevitable.aspx?
https://www.forbes.com/forbes/welcome/?toURL=https://www.forbes.com/sites/robasghar/2014/01/13/what-millennials-want-in-the-workplace-and-why-you-should-start-giving-it-to-them/&refURL=&referrer=%20-%202050d72d4c40
https://www.kforce.com/contact-us/?utm_source=BlogArticle&utm_medium=Link&utm_campaign=BA18_0&utm_content=ATAM&utm_term=&id=0

	AutonomousVehicleTalent_v2
	AutonomousVehicleTalent
	Manish

	Update



